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SUMMER CAMPAIGN STRATEGIES

Tier 1:
• Increase length of stay and push Summer 2023 visits towards end of season.
• Increase mid-week visitation.

Tier 2:
• Support Traveler Responsibility Pledge and Sustainability efforts.
• Increase in-market spending and support of local businesses.
• Engage with locals and visitors, promoting positive sentiment and community 

support.
• Attract and motivate audiences by evoking emotion and creating a deeper 

connection through positioning, visuals and copy.
• Increase awareness of seasonal activities, events and experiences.
• Continue to grow destination awareness, brand loyalty and conversation.



MEDIA STRATEGIES

• Use lower budgets to target Los Angeles audiences.

• Target national High-Value audiences.
• Fly market / 3-year visitor.

• 4+ day stay, mid-week, higher HHI and higher spending.

• Maintain Sustainability messaging.
• TV: Bay Area

• FB / Insta: In-Market Travelers 75%; Locals 25%



DATA COLLECTION
Markets were selected with Datafy's Visitation dashboard, pulling data from Summer 
2022.



Dashboard Insights – Summer 2022

• Average length of stay for all visitors: 2.3 days.

• Summer 2022 weekends saw higher numbers than weekdays. 
2023 advertising should focus on pushing weekday visits.

• LA was the third highest visitation market after Sacramento 
and San Francisco.

• Over 80% of LA visitors stay 2+ days with 62% staying 4+ 
days.

LA Visitor ‘Only’ Data:



SUMMER TARGET MARKETS
• Los Angeles, CA

• National Fly Markets / 3 Years Visitor (High Value)

• Local Market (Sustainability)

• Sacramento (Sustainability)
• TV and Radio PSA 
• Running print as part of NTCA plan

• CA statewide - search and annual California Visitor Guide

• Nevada statewide - travel guide



Consumer Flowcharts



CONSUMER SUMMER FLOWCHART – 10% of Yearly Budget
TACTICS
Programmatic Display
• Prospecting and retargeting
• High value / national audiences

Search Marketing
• National search and Google 

Max

Facebook/Instagram
• Prospecting and retargeting
• High value / national audiences

Native Direct

TV Segment
• Sustainability messaging

TripAdvisor

In-Market Radio (KTKE)

Nevada Travel

California Visitor's Guide



Creative Strategy



Display 



Social 



Sustainability Examples



PR Updates



Recent and Upcoming FAMs
• Kathleen Wong – USA Today (Jan. 17-20)
• Dominique Chouvet – Roadtrippin.fr (Feb 27-March 3)
• Michelle Baran – AFAR (March 31-April 2) Connection made at VCA SF Media Mission, won raffle
• Ed Leigh – The Telegraph (April 3-6)
• Four Mexico Influencers in conjunction with Visit Reno (April 5)
• Scott Laird – Fodors, Conde Nast, TravelPulse, TripSavvy, TraveAge West (May 11-14) Connection made at IMM
• Karon Warren – 10Best, BestLife (May 16-19) Connection made at IMM 
• Lynn Brown – The Points Guy (Oct 11-16) Connection made at IMM

• IMM – Jan 25-27
• Travel Nevada LA Media Mission – March 21
• Visit California LA Media Mission – May 4

Recent and Upcoming Media Events



Recent Coverage
Head to North Lake Tahoe for out-of-a-

postcard nature and world-class snow sports
The 15 Best Lake Beaches in the USAPros’ Picks: 7 Top U.S. Golf Destinations

https://www.tripadvisor.com/Articles-lCIUkGP4jAeU-North_lake_tahoe_winter_weekend_guide.html
https://www.tripadvisor.com/Articles-lCIUkGP4jAeU-North_lake_tahoe_winter_weekend_guide.html
https://www.fodors.com/news/photos/the-best-beaches-in-the-u-s-that-are-nowhere-near-the-ocean
https://www.aarp.org/travel/vacation-ideas/outdoors/info-2022/top-golf-destinations.html


Coverage Highlights
5 Amazing Lake Tahoe Hotels for Every 

Season
Holidays Without Harm Why Skiers Flock to North Lake Tahoe 

Before the Snow Falls

’If I can do this, I can do anything’: How this 
Tahoe nonprofit empowers travelers with 

disabilities

March: 17 clips, 2.26M views

https://www.afar.com/hotels/best-hotels-in-lake-tahoe-california
https://www.afar.com/hotels/best-hotels-in-lake-tahoe-california
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/holidays-without-harm
https://unofficialnetworks.com/2023/02/28/skiers-flock-tahoe-fall/
https://unofficialnetworks.com/2023/02/28/skiers-flock-tahoe-fall/
https://www.usatoday.com/story/travel/2023/02/21/inclusive-skiing-disability-accessibility-tahoe/11166161002/
https://www.usatoday.com/story/travel/2023/02/21/inclusive-skiing-disability-accessibility-tahoe/11166161002/
https://www.usatoday.com/story/travel/2023/02/21/inclusive-skiing-disability-accessibility-tahoe/11166161002/


Looking Ahead
• Create media dossier for the VCA LA Media Mission ahead of the May 4 event

• Future pitching will focus on team building retreats, water safety, ski resorts in summertime, 
mountain activities, events, eco-tourism and sustainability

• Work on itineraries for upcoming FAMs, as well as continue to vet both domestic and 
international journalists for future trips

• Write and distribute the What's New Press Release for summer

• Connect with individual businesses to update our contact list for the team and future call for 
content emails



THANK YOU!


