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JULY - SEPTEMBER HIGHLIGHTS

Public Relations Social Media & Content

- July: Second best month (to January) - August 2017 saw the most Facebook
of PR placements by ad value - engagement, impressions and shares
$900,000 ad value in over a year

- FAM Hosting: Jay Gentile (Sept.), - September 2017 Instagram
Chicago Tribune + Lonely Planet Milestone: Reached 50,000 followers

- Event Outreach: Huge wins for
Wanderlust, Autumn Food & Wine,
and Spartan Race Preparation ?'  A

rom paddleboards to snowboards. From
hiking to biking. From dining to dancing.
This wonderful place that we call North
. Lake Tahoe has something for everyone.
If you'd like for us to share your photos
continue to hashtag them #tahoenorth. -
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johnlagerstrom Awesome place!

@sureee_onn

sureee_onn Love @johnlagerstrom

theyachtstewardess Yes @ congrats

andrewsauceboss 50k reason to visit
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JULY - SEPTEMBER PR HIGHLIGHTS
YHUFFPOSTI

This May Be The Bluest Place in The Country,
But That’s Not The Best Part

Notable Pitches

- Wellness & Summer Events

- Solar Eclipse

- End of Summer; Fall Secret Season
- Events: AF+W, Wanderlust, Spartan

Notable Placements
- Huffington Post, Paste, Mountain
Living, 7x7, NBC Bay Area
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HELP YOUR EXECUTIVE TEAM
MAKE THE RIGHT CHOICE.

phone service is a strategic decision.

Search Paste

PaStf, n & Paste Studio

Music Movies TV Comedy Games Books Comid

American Ski Resorts You Need to Visit in the Summer
By Jay Gentile | July 17, 2017 | 3:00pm

TRAVEL > LISTS > SKIING
N




JULY - SEPTEMBER VIDEO HIGHLIGHTS

- August Facebook Live: Thunderbird Lodge
- Reach: 24.9K
- Views: 11.9K
- Engagement: 996

- September Snow Announcement:
- 1.4M organic reach and 29.9K paid reach

- 658K video views

- 20K+ reactions

- 6.4K shares

Contributed to 1.9K organic new page likes

u North Lake Tahoe
North Lake Tahoe just went from 0 to winter. Start planning your winter getaway at

rth Lake Tal
http://bit.ly/2fD6PpL



TAHOE LUMINARIES CAMPAIGN

Luminaries Launched: 4

- Jenni Charles & Dead Winter
Carpenters
- Douglas Dale & Wolfdale’s

Performance

- Total Video Views: 148,915
- Social Campaign Reach: 345,089
- Social Engagement: 5,448

- Bill Watson & Thunderbird Lodge - Top-performing video: Bill Watson
- Adrian Ballinger & Emily Harrington
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North Lake Tahoe: Local Luminaries - Adrian Ballinger and Emily
" Harrington
Adrian Ballinger and Emily Harrington are world-class mountai and global
adventurers. Bal II g r owns and operates Alpenglow Expe dt d cently
summite th Everest without supplemental oxygen. Hal i essional AAAAAA
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North Lake Tahoe: Local Luminaries - Bill Watson - Thunderbird Lodge

Bill Watson, historian and chief executive at the Thunderbird Lodge, discusses the M North Lake Tahoe: Local Luminaries - Douglas Dale - Wolfdales

BigE K S i Chef-owner of Wolfdale's Cuisine Unique in Tahoe City, Douglas Dale moved to the
secrets and eccentricities of George Whittell's famous east shore castle (built in 1936) 4 Y 9 5
west shore of Lake Tahoe 40 years ago. Dale transformed the food scene with

and what it's like to wake up and have tea every morning overlooking the shores of techniques learned at Mineji Temple in southern Japan and an apprenticeship with



Oct. - Dec. 2017 Themes

Fall: Secret Season, Activities, Ale Trail
Human Powered Sports
Snow Season Lead-in

Luxury Winter Experiences

Holiday Season Travel

#TahoeSnowTracker
Winter, What’s New - Winter
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Oct. - Dec. 2017 Plans

Local Luminaries: #5 and #6

Thankful for Tahoe UGC and Content Features

#TahoeSnowTracker and Snow Social/PR Coverage

Partner Feature Opportunities: Email and Form




