
 

 

 
 

NLTRA Mission 
To promote tourism and business through efforts that enhances the economic, environmental, recreational and cultural climate of the 
area. 
 

Tourism Mission 
To promote North Lake Tahoe as a travel destination with the purpose of increasing travel spending within the region, including year-
round occupancy and length of stay, generating Transient Occupancy Tax (TOT) revenues, sales tax revenues, and maximizing the 
exposure and promotion of North Lake Tahoe on a regional, national and International level. 
 
 

Marketing Committee  
 

NLTRA Board 

Brett Williams, Chair 

Agate Bay Realty 

 
Committee Members 
 

Eric Brandt 
Destination Media Solutions 

 
Terra Calegari  
Resort at Squaw Creek 

 
Carlynne Fajkos 
Northstar California 
 

Gregg Gibboney 
Notched 
 
Christine Horvath 
Squaw Valley/Alpine Meadows 

 
Todd Jackson 
Big Blue Adventure 

 
Judith Kline 
Tahoe Luxury Properties 

 
Becky Moore  
Squaw Valley Lodge 
 
Marguerite Sprague 
Tahoe Public Arts 

 
Placer County  
Erin Casey 
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Quorum 
6 Members with 1 Board 
Member 

Items May Not Be Heard In the Order They Are Listed 
 

 

 
Call in information: 

Dial: 712-770-4010 
Meeting ID:  961-748 

 
*Please let us know in advance if you will be calling in* 

  
A. Call to Order – Establish Quorum 
 

B. Public Forum:  Any person wishing to address the Marketing Committee on items of 
interest to the Committee not listed on the agenda may do so at this time. It is requested 

that comments be limited to three minutes since no action may be taken by the 
Committee on items addressed under Public Forum. (2 - 10 min) 

 

C. Agenda Amendments and Approval (2 min)  
 

D. Approval of Marketing Meeting Minutes – (2 min) Page 3-7 

 October 24, 2017 

E. Event Recap  -  Amber 
1. Autumn Food & Wine Festival  Page 8-9 

 
F. Event Contracts – Amber 

1. Kings Beach 3rd of July Fireworks Page 10-13 

2. Tahoe City 4th of July Fireworks Page 14-16 
3. NASTAR National Championships Page 17-19 

4. Broken Arrow Skyrace Page 20-23 
 

Presentations & Discussions 
 

G. Review of Winter Consumer Media Outreach and Creative Execution – Augustine/R7 

 
H. Review of Winter Public Relations and Social Media Efforts – The Abbi Agency  

 
I. Presentation on 2016 North Lake Tahoe Economic Significance of Travel – Andy Chapman 

 

J. Departmental Verbal Report (30 min) 
 Conference Sales – J. Neary   

 Leisure Sales – S. Winters   

 Events & Communications – A. Burke   

 Website Content – S. Fallon   

Marketing Committee 
Agenda and Meeting Notice 

 

Tuesday, November 28th, 2017 - 2:00 pm 
Tahoe City PUD 
 



 

 

 

 Public Relations – The Abbi Agency   

 Advertising – Augustine Agency   
 

K. Standing Reports (posted on www.NLTRA.org) 

 Destimetrics Report 

 RTIA Passenger and Cargo Report 

 Conference Activity Report   

 Lodging Referral Report   
 

L. Committee Member Comments - Committee 

M. Departing Committee Member Thank You – Andy Chapman/Cindy Gustafson 

N. Adjournment 
                 

 

 
This meeting is wheelchair accessible                   Posted and Emailed (11/22/2017 12:15pm)   

  

http://nltra.org/meetings/meeting_minutes.php?committeeID=1
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MARKETING COMMITTEE MEETING MINUTES 

Tahoe City Public Utility District Board Room 
Tuesday, October 24, 2017 - 2 pm 

PRELIMINARY MINUTES 

COMMITTEE MEMBERS IN ATTENDANCE: Brett Williams, Todd Jackson, Marguerite Sprague, Eric Brandt, 
Christine Horvath, Becky Moore, Erin Casey, Terra Calegari 

RESORT ASSOCIATION STAFF: Amber Burke, Jason Neary, Cindy Gustafson, Anna Atwood 

OTHERS IN ATTENDANCE: Greg Fine, Alexis Kahn, Andy Chapman, 

I. MEETING OF THE MARKETING COMMITTEE
1.0 CALL TO ORDER- ESTABLISH QUORUM 

The Marketing Committee meeting was called to order at 2:02 pm and a quorum was established. 

2.0 PUBLIC FORUM 
• Cindy encouraged the committee members to have open and candid conversation especially when

discussing the Marketing Plan. She shared staff and Board are open to changes and positive dialog
is highly encouraged.

• Cindy shared on November 1, after the Board Meeting there will be a workshop to discuss the
Board governance piece. This was a result of the strategic planning meeting last week and there
are some proposed changes.

3.0 

4.0 

5.0 

AGENDA AMENDMENTS AND APPROVAL 

M/S/C (Moore/Jackson) (6/0) to approve the agenda as presented. 

APPROVAL OF MARKETING MEETING MINUTES FROM SEPTEMBER 26TH, 2017

M/S/C (Moore/Horvath) (5/0/1 - Sprague abstained) to approve the meeting minutes from September 
26th, 2017. 

EVENT SPONSORSHIP BUDGET - MUL Tl YEAR/FUTURE FISCAL COMMITMENTS POLICY - AMBER 

Amber stated she would like directions on a policy to proceed going forward with event sponsorship 
contracts that take place outside the current budget and contract with Placer County. She recently met with 
Erin Casey from Placer County and Al Priester, NL TRA Director of Finance to discuss this and would like 
input from this committee. One thing that was discussed was the potential of utilizing the Marketing 
Reserve and Marketing Cash Reserve that totals $305,000. 

These events in discussion fall in the 2018/19 Fiscal Year and are: 

• 2018 Spartan World Championships (Sept. 29 & 30, 2018), $250,000 Sponsorship and $14,000
to cover EMT cost and $4,000 to the Abbi Agency

• Wanderlust Squaw Valley (July 19-22, 2018), $30,000 Sponsorship
• Lake Tahoe Autumn Food & Wine (Sept. 7 & 8, 2018), $30,000 Sponsorship
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