






 

 

Business Association & Chamber Collaborative Committee 
 
Mission 
The Business Association and Chamber Collaborative (BACC) Committee is a partnership between regional Business Associations 
and the NLTRA/Chamber of Commerce. The committee advises on marketing campaigns targeted to in-market visitors and 
works in conjunction with the Chamber of Commerce to align efforts in supporting local business and enhancing a vibrant 
business community. 
 
 
Members 
Tourism Development Committee 
1. Amber Kennedy, Tahoe Getaways 
2. Becky Moore, Granite Peak Management 
3. Brett Williams, Agate Bay Realty 
4. Christine Horvath, Squaw Valley/Alpine Meadows 
5. Judith Kline, Tahoe Luxury Properties 
6. Kimberly Kilburn, Northstar California * open seat 
7. Melissa Panico, MAP Events * open seat 
8. Nicole Reitter, Tahoe Mountain Lodging* open seat 
9. Terra Calegari, Resort at Squaw Creek 
10. Tyler Gaffaney, Tahoe Biltmore 
11. Wendy Hummer, EXL Media 
12. Erin Casey, Placer County/Advisory Seat 
 
 

 
BACC Committee 
1. Tahoe City Downtown Association 
2. Tahoe City Downtown Association 
3. North Tahoe Business Association 
4. North Tahoe Business Association 
5. Squaw Valley Business Association 
6. Squaw Valley Business Association 
7. Northstar Village Retailers Association 
8. Northstar Village Retailers Association 
9. West Shore Association 
10. West Shore Association 
11. Donner Summit Business Group 
12. Donner Summit Business Group 
13. Incline Community Business Association  
14. Incline Community Business Association  
15. Placer County Representative (non-voting

Structure 

• The BACC will be invited to attend, as voting members, the second half of five (5) Tourism Development meetings to discuss 
and advise on in-market visitor initiatives and campaigns – the Tourism Development In-Marketing Committee. 

• On alternating months, the BACC will convene as a Chamber committee to collaborate on joint programs.  

• The current $80,000 budget will be earmarked specifically for in-market regional projects, campaigns, and special initiatives 
determined valuable by both the Tourism Development Committee and members of the BACC. 

• Projects will align with current NLTRA marketing initiatives and the 2-year Tourism Development Strategic Plan but will be 
targeted to in-market visitors.  

• The ongoing NLT Marketing Cooperative consumer campaign will incorporate regional music and shopping messaging into 
the out-of-market, consumer annual plan and will not require any of the $80,000 funding. Any additional promotional 
initiatives would run through the newly formed committee. 

• A diverse panel, incorporating members of the Tourism Development Committee, BACC, and other stakeholders, will 
recommend Partnership Funding allocations at the October meeting for all voting members to approve before being 
presented to the Board of Directors.   

 
BACC Meeting Schedule  

• October 17, 2019 

• February 20, 2020 

• April 16, 2020 

• June 18, 2020 

• August 20, 2020 

• October 15, 2020 
 
Meetings start at 1pm; locations will alternate.  
Committee meetings are dark in July and December. 

 
Tourism Development In-Market Committee Schedule 

• November 19, 2019 

• January 28, 2020 

• March 24, 2020 

• May 26, 2020 

• September 29, 2020 

• November 24, 2020 












