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July / August Recap

Overview

e Completed budget recommendations for FY 20-21 scope

e Determined metrics tool for media database & placement tracking

e Facilitated all media inquires, itineraries, pitches & statements

e NLT Representation: Regional Communications PIO Call, Visit California Public Relations

Committee & Reno-Tahoe Territories Public Relations Committee

Regional Communications for Coordinated Response (South Lake Tahoe, Truckee)

Launched Mask UP Tahoe campaign

e Placement Highlights: Marin Magazine, CNN Travel, Vogue, San Francisco Chronicle,
Thrillist, Trivago Magazine, Forbes
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Public Relations Highlights
Key Themes

e Safe & Responsible Travel (placements: CNN Travel, Forbes, Visit California)

e Destination / Local Business Highlight (placements: Vogue, Marin Magazine, Thrillist)
e Crisis Response (placements: San Francisco Chronicle, Local/Regional)

e FAM Coordination (CNN Travel, Thrillist, Vogue, Forbes, Golf Media Tour)

e Pending: Marie Claire, National Geographic. Conde Nast Traveler
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Digital Media Advocacy Campaign: Mask UP Tahoe







Resources from Community, Health and
Public Officials
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Discover Real-Time Updates on the
NLTRA.org Blog

REOPENING CALIFORNIA: STAGE 2

BUSINESS READINESS:

The blog is updated daily with new funding
resources, govemment diractives and
more

Restaurants receive approval to resume
dine-in operations

Restaurants have recelved approval 10 open dine-in
NORTH 4 AXE ThsOIl operations. Learn mare on the County
Variance page. The Resillence Roadnap outlining

REOPEN'NG each reaponing stage can be found HERE

UPDATE As you propare 10 reopen your business. please rofer
10 State Guidance, specific to restaurants. Placer
County has also outlined Business Guldelines for
raopening, which must be in place prier lo resumed
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Discover a variety of informaton for small
business owners, employees and
community members.

Leam more.
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What’s Ahead

Fall Asset Collection
Images will highlight safe, responsible travel
Coordination with marketing needs

Brand Approach to Sustainability

Visitor Education | Destination Stewardship | Infrastructure Advocacy
Ski Season Town Hall Meeting: Sept. 17

Welcome to Winter: Press Release + Video
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Questions
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