
2022-23 Spring Media Proposal



Key Strategies: Spring

Promote Sustainability Messaging Finish running Nevada Travel print insertion through April

Adjust messaging levels to Spring activities as snow melts

Seasonality focus during Spring/Fall.
Spring spend constitutes 40% of yearly spend

Heavy up media spend beginning of March/April

Build flexibility into CTV and video buys to account for the end of ski 
season

Visitation data from Datafy used to 
guide decisions.

Target markets

Media channels

Audience segments, persona’s, etc

Refresh audience and creative value
Millennial vs Jones Family audiences

Static vs Animated ads
•KPIs
•Cost effectiveness



Markets selection were informed
through flight data research

Datafy data informed 2-year 
visitors for the Spring season

DATA COLLECTION



Visitation Demographics: Spring 2022





Spring Markets: Targeted 2020, 2021 & 2022

• LA

• San Diego

• New York

2020 Markets

• LA

• Dallas

• San Diego

Expanded Markets

• Monterey-
Salinas

• Santa Barbara

2021 Markets

• LA

• Dallas

• Houston

Expanded Markets

• Monterey-
Salinas

• Fresno

2022 Markets 2023 Markets

• TBD



Direct Flights (Non-Stop)

12.15.22 flight data for late March early April



All Markets: Spring 2022



In-State Only: Spring 2022



Out-Of-State Only: Spring 2022



2023 Target Markets & Audiences

• Option 1 Markets
• LA

• New York

• Phoenix

• Audiences
• Millennial Megan

• The Jones Family

• Boomer

• High Value

• Local/Sustainability

• Option 2 Markets
• LA

• Austin

• Dallas

• Houston



High Value Visitors 

• Length of stay = 4+ nights.

• Includes some mid-week.

• Origin city = any fly market (national).

• Higher spending percentage.

‘22 vs ‘21



Consumer Flowcharts



Consumer Flowchart – Digital & Social



Consumer Flowchart – Video, OTA'S, MISC & Pledge



CREATIVE EXAMPLES



2022 CREATIVE – DUAL DAYS SOCIAL



2022 CREATIVE – DUAL DAYS DISPLAY



2022 CREATIVE – DUAL DAYS DISPLAY



2022 CREATIVE – SUSTAINABILITY



Thank You



Appendix



Out of State Markets Analysis: Spring ‘19



Top Points of Interest for Visitors: ‘19



Top Points of Interest for Visitors: 2022


